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INTERNET: Deliverables

 Create stepoutofbounds.com microsite
 Leverage user-generated content
* Integrate campaign into visitmt.com
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M O N TA N A GLACIER | YELLOWSTONE | HIGH PLAINS

INTERNET:
Sop ot of- boumdly

In Yellowstone National Park, the natural
world takes center stage.

Between roaring geysers, massive bison herds, colorful
hot pools and stumbling elk calves, three Yellowstone
travelers share their favorite Montana moments...
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Cruise the park's iconic highlights and Hike trails alongside roaring earth and Backpack through one of the largest intact
stay in historic lodging with a front door abundant wildlife, pitch a tent under ecosystems in the northern hemisphere.
view of natural wonders. twinkling stars.

RAW, REAL BACKCOUNTRY
NATURE, JUST OFF THE ROAD INCREDIBLE LANDSCAPES
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M O N TA N A GLACIER | YELLOWSTONE | HIGH PLAINS
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In Yellowstone National Park, the natural
world takes center stage.

Between roaring geysers, massive bison herds, colorful
n hot pools and stumbling elk calves, Yellowstone
immerses visitors into an otherworldly setting.
n

angs

*Fed Lodoe

The spa at Mammoth Hot Springs...for elk. (Humans, try the Boiling River or Chico Hot Springs,
both just down the road.)

You almost can’t believe you're still on Earth. Heather's can't miss places...

“We had an idea that Yellowstone's geysers were some sort of ‘natural Thﬁ‘B"t‘:“"g H':e"n""e of the 'er‘:" places
fountain’ but actually describing the raw geologic experience of being there is LG LR A S

almost impossible. You're close to nature in a way my husband and | have hotspang

never experienced...molten earth is literally bubbling up around you, beautiful A stay at one of the area's historic hotels

rainbow colored pools are everywhere, and yes, water is blasting from the

ground. It's like being on another planet, or on Earth 10,000 years ago.” A drive up the Paradise Valley, winding up
in the art-town of Livingston

—Heather M.

SAVE THIS TRIP TO A BUCKET LIST

LEARN MORE

#Yellowstone moments from other Montana travelers. Share your #MontanaMoment

M O N TA N A Office of Tourism, Department of Commerce * January 2013




INTERNET: Opportunities

« Source existing user generated content
 Encourage Visitor Participation/Engagement
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SOCIAL: Approach

 Create and implement a social media campaign strategy that will
capture more repeat visitation and push repeat visitors to less
traveled areas

* Foster relationships through MTOT’s social media channels to
develop curated content and social ambassadors/influencers

« Shape the Montana experience through letting individuals dream,
plan, experience and share their “MontanaMoment” through

MTOT’s social channels

* Integration and engagement of the social campaign on all touch
points

« Create a landing page to host all curated content
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The Hashtag

#Montanamoment

« Why it works

« When you Step Out of Bounds in Montana, you are
experiencing a MOMENT

« The word MOMENT is a feeling, a state of mind, a space
in time, a memory

 #MontanaMoment = tense neutral and easily used in a
sentence

« Step Out of Bounds: Tag your favorite
#MontanaMoment on Twitter or Instagram and your
photo could be used in our next ad campaign.
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Curated Content Repository

« Button will point users visiting VisitMT to curated content from
fellow travelers
* Repository will:
« Be an inspirational showcase of those Step Out of Bounds
moments shared via social channels; Allows for a deeper

dive back to source of content (e.g. Tweet hosted on
Twitter) for authenticity

« Home base for copy/content around future sweepstakes

« INTERNAL: Be a source for consumer marketing content
for future campaigns

M O N TA N A Office of Tourism, Department of Commerce * January 2013



SOCIAL: Deliverables

 The hashtag: #MontanaMoment
« Curated content repository

« Contest of user generated content for future
advertising campaign
« Stronger engagement on MTOT social channels
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SOCIAL: Opportunities

e Montana enthusiasts/Brand advocates = Fans into visitors
 Social Media users (potential new audience)

« INTERNAL: Consumer Marketing, Regions, CVBs
 Real travel stories, real people
« Share content from MTOT

« What do we want the audience to do?
 On the site: Interact with content
« Off the site: use the #hashtag in social channels
* Internal: Curate Content
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SOCIAL:

atg

boumsdy

ONTANA

#MontanaMoment
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PUBLICATIONS: Deliverables

« 2013-2014 Montana Guidebook—Step Out of Bounds design
elements and imagery.

* Future publications may include publishing travelers’ Step Out
of Bounds photos and experiences as sidebars to trip
itineraries in the Guidebook. Create a photo essay of ‘once-in-
a-lifetime Montana moments’ in the magazine.
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CHALLENGES:

 Short timeline before being on press

« Budget was planned with no major layout changes scheduled
« Step Out of Bounds design elements not fully developed

* Finding imagery that captures that once-in-a-lifetime moment
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TAKE YOUR TIME AND EXPLORE
WHAT FOLKS IN MONTANA
ALREADY KNOW.

Growing up in Montana, | never took for granted the spectacuiar wide-open spaces that
make our state one of the last truly unspoiled places on Earth. Montana is stl a place
‘Where you can wak for miles and see more elk. bear and trout than people. Our worid:
iass rivers, majestic mountain and rolling plains are where | hunt, fish

my famdy. We hope your traveis will ive you the same special memaries we have from
growing up here. On behalf of the people of Montana, we invite you to join us in exploring
the “Last Best Place.”

Steve Bullock, Govemnor of Montana

TAKE YOUR TIME AND
EXPLORE WHAT FOLKS IN
MONTANA ALREADY KNOW.

This i the land of spectacular unspoiled nature, vibrant and
charming smal towns, and breathtaking experiences by day
with relaxing hospitality at night. Blue-ribbon streams, majestic

t a h abundant history,
art and cultural resources offer visitors unmatched opportunities
for the entire family. Your travels in Montana will create memories.
thatlast a ifetime, as mine have. On behall of the gracious warm
people of Montana and as the govemor of the last best place, itis
my pleasure and honor to invite you to visit our beautiful state and

discover the treasure thatis \|ONTANA

Brian Schweitzer, Governor of Montana

VISTMTCOM 3

2013
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WELCOME TO

MONTANA

With more than 04 millon acres of land and less than @ But ook o hose ess than a milln Montanans. Moniana's

widifl than people. Glacier National Pork, withits soaring
peaks, and Yellowstone National Park, wih ts sizzing

ain-elevator towns sprinkied in betwoen, With

draw visitors fom all over the n, you'l fnd a true sense of hospitalty, scrumptious
e boauty seches acros places to eat and ample reasons 1o raise a glass. People
19 those who venture off the beaten path. Paddie  here eagerly share their own version of the good e,

Cifs of the Wi 0nd Sceric Missour ive, (our whether 5 Gastng  ne o the Madison Fer, pecring
the airio lands of the C.M. Russel National Wildifo  into petroghyph-painted caves, caning through doep
Refugeand eze il i dzing ook xmaions ofthe - powder o g koo Bl sty n el you'l d the
Bghors onyon NatorlRecreton Aren o soowhotwo o ot good o o space from
mean. That s, if you arent Gore Srtatano o
24 mountain fanges, 6616 of ationalforest and vast Foudhoin sowso o of s Gy

wilderness preserves.
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River, poering into petroghyph-painted caves, carnving through deep powder or bitng 1o a
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MONTANA

+Size: 147,138 square miles (4th argest in US.)

+ Became the 415t sate on Neverber 8, 1859

+ Populaton: 969,415

e Nare: rom he Lt werd s, i

+ State Bird: Western Mesdowlark.

+ State Fower: Biterroce

+ State Tree: Ponderoea Pine

+ National Parks: Two (Vllowstone and Glacer)
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+ The Continental Divide runsalong the cretsofthe Rocky
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AN INTERVIEW WITH FLY FISHING GUIDE

with a gram offat n , the type of ood the bears need to get

Jenny Grossenbacher guides fy fihers, wites books and
Montana

They'd rol over big
She's They'd bat

surveyedsonghdein e wd Gl Rangescuholer  hem

home. The woman knows her way around. Recenty, she sat

about her o in

Scott McMillion: You've rowed your boat on a ot of

JG: 10 a way, wikd gizzies and wid rivers are a ot alike.
They're so much bigger than you, and not just i size. They

S How come youre sl g n Montana?
9G: | grew up in Texas, and in co
e, a performing group that toured nine mmms adzs

‘So we came to Montana 20 years ago and we made this e
hote: o, witng, ptography, lamiy. Being on o vater
Youin a way that most other
M Do you try 1o halp yourchents rjy t 0 much a3

1 o s ot hemin o oot ot thm b hamsehes,

f, get ready to set the hook. | get 10 spend time with
e on who

awe of where | ive and what | get to do every day

Sheys oo g o me, rnind e et where | e s &

prtty amazing

View more Montana storis, including Jenny's, at

visitmt, commontana-stories.

TV show. What do you consider your home water?
Jenny Grossenbacher: | love the Yelowstone Aiver, and
it ey doy ook Wo wotkabout 125 mis ol
sowe' discovering something new. Snce the river

aters ol with 1 Bows e o e0sons, 1 you dot o
certain sretch for a few days, things change by the time you
et back to 2, and you get to explore tall over again.

SM: It's a wild river, no doubt about that, and it carries
2ot o snowmelt avery year. And we've resited the

30 e 1love the whines of ht er, And evesy s
afte the peak runof, Iqevew«cdwwewmumw
In 15 yersof quidng. o seen o s dsppear and

e channol Grooted. Tht's patofthe mages ol hat
P . K% e skt

‘SM: Speaking of power and dynamism, tell me about
your work with grizzly bears.

3G: | worked in Glacier National Park and in Yellowstone,
dong backoounty cbseusion 0 o ot whatgiztes

YELLOWSTONE NATIONAL PARK

+ Americes(and the world)frst natonal pak,
establshedin 1872

3,472 square mils (2,221,766 acre),lrger than
Rhode Iland and Delveare combined.

+ Acces from West Yellowstore, Gardiner or Cooke City
+ Approsimately 10,000 thermal estures
+ Over 300 geysers

+ Home t0 604 specis of mammals includinggrizlies and bison

2013
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every moth 0
AN INTERVIEW WITH
FLY FISHING GUIDE
JENNY GROSSENBACHER
dores quides fy fishers,
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Tist el koo i . Whon 1t
he got me started fly
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Boing on the water every day 10605 YOU
.2 way that most other jobs ca

aw chamls created. That's partof the
magic, al that power and dynamism. Its
ways an acventure.

JG: You ust get them in the boat and let
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ivers weh thom,. Sometimes | tease
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1y get ready

1o 56t the hook.
¥a:1 Park who
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In Glacier, we day. fresh for me,
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moths —as many a5 20,000 Gay, every  amazing pace.
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YELLOWSTONE
AREA SUMMER
ITINERARY

SUGGESTIONS

Thero aren't encugh pages i this

+ Spend  day stroling (and eating)
in Bozeman's hip downtown,

THREE DAYS

for Arts
and Cuture, oo, O forget culure.
toget

That
shouid give you fuel to tackle 0n6 of
s an cosy hiko,

 for a quad-
burmes, 2p up to the highest pont

, post Love Star— spend

of the Yelowstone and its waterfolls
o

+Kick off your day with coffee and a
French pasiry in Red Lodge, then.
hopping

ho gt l’hnmxlmymuplnn at Canyon Vilage: Spend the next

boat four

. or rent a Forest
‘Service cabin as a home base for an

14 visTMTCOM

i o by oy Socgoves
it wo Go v afow
1deas 1o get you started, For ovenmors.  L9ion. Ergmon town, then take i a ply, opera
options, Center for At and Cuture. or concert in the evering, On day two,
www.visitmt.com/yell MMIOIJWHM stopping
www.nps.goviyell Lake, where a 1959 earthquake mmemmwmeg«luu
ONE DAY - %
ko a quik, qutessentil 1o of Vol and an cvening sook nd stay
Beartooln oncart and cao sy of P Croek

Vetowstons o Gardiner R Log0 and Cal, On your st cay

e s o 0.0 Foltt, Lo U, oy Tom

Canyon and o e G cost i o ekonsione
. ok i o

o0 it epton o oams. e i

; ec  Daveut

and sot up your tlephoto kns idoa zpine.

for bison,antlopo and the

+ Launch a Yelowstone odventure.
fom Wes ekousons oprg upto

FIVE DAYS

on day thvee to
Yelowstone, propping for your park

Center, Imax Theatre and Grizly
Wt ey o Spond
days four and five exploring the park,

i 4t kg Pt cop
the trip with a soak.

+Push pause on your real e for

five days, backpacking through the
‘greater Yelowstone area and into
Yelowstone National Park, or any
of the national forests. Backcountry
‘permits are required in some areas, 50
‘check with ranger stations o vistor
nformation centers for detals.

vsmUTCOM 15

YELLOWSTONE
AREA SUMMER
ITINERARY

SUGGESTIONS

wesn sl Pl Doy Sheremec/ Gl s,

+Spend o doy st o e
ip downtown,

e s o o Pk
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S
outdoorsy getavay
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and Culture, too. Or forget cuture.
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the areals trads—for an easy hike,
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C but we o have a fow
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" g oepprg 5 twgson
Depot Center and the Livingsion

dounioun, rn o n py, oowa
o concert i the evensng, On day two,

14 viSTMT.COM

1 in the historic lodgings.

optons, vist the folowing inks: e e head over 1o Livngston, stopping at.
wwwvisitm.comlyell the ontana Grizh Evcourder
wwvisitmt comi gyt e e ehona X touta and checing out the galeries
W nps.gov u . i
nps.goviyell vo it mmgm for a pretty
ONE DAY 5o s o0 Valiey and an evening soak and stay
+ Toke a quick, o
Hsadmlonummnmwm Lodge and Cafo. O your last day.
Yelowstone Tom
o c 0 008 Faas, b, s o, Miner Basin,Cast o the Yelowstone
Canyon Geyser Basin tewater 1 o
. lakes Yarkeo Jm
and streams. Canyon beore retracing you sieps
L rlanie o - Back tvough Lingston 1o Bozeman
+HtBg o
and set up your telephoto lons ide a zipire. +Launch a Yelowstons adventure
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Springs, e,

past Lone Star
Geyser and out to Grant Vitage for
the night, The next day, wake up 10 @

Viage.
day marveing a the Grand Camyon

for hiking.fishing, whiewater rafing

up in Big Sky n time for dinner and
Spend day two i

Spond day e and s ey
the park. Boing River to
ol Wi soak.

+ Push pause on your real ife for

nformation centers for detals.

vsmTCOM 15

M O N TA N A Office of Tourism, Department of Commerce * January 2013




GLACIER COUNTRY

NORTHWEST MONTANA - www

yis
been to Montana tend to envision—woodsy, with alpine
lakes and towering mountain panoramas; wid, with bison,
bears and huckleberries galore. Glacier National Park, the
qintessential postcard snap, does

notion, whie areas fiko the Secley-Swan, the Bitterroot
Valley and the National Bison Range in Moiese only bolster
the region's mojestic reputation.

There's no shortage of ways 1o soak up ol this grande,
either, For starters, you'll see plenty just thiough your car
windows, or, to shake the distraction of driving, the viewing
ar of Amirak's Empire Buider ine. For a itte recreation
with your scenery, raft trps, horseback trai rides, bike

aciermt.com - 800.338

AT A GLANCE

+ Clearing the snow-laden Going-to-the-Sun Road in Glacier
National Park s a sricus effort: snowplows mst bttl the
“Big Drit”

+ While mary of te roadways areclosed, Glacier National Park s

paths, ips, cross-country d downhill

open year-round. B

You
i even put a few major dents in your bucket list here—

tracking untouched powder on &
adventure or gaping at high-alttude panoramas from a hot
air baloon,

While your overworked camera recharges, hit Missoula
eateries,

+ Every hose in.
Carved, and each horse has it oen backstory.

+ The Biterrooe Valle s named for the biterroo flower fourd
Cher,the oots of which were once  staple food for Flathead

Montana'soffcial tate flower.

Indians. N

o) y b 9 or
1ol into Bigfork for gourme cuisine, art gallries and go.

e s near Libby, s free-flowing
waterfll in the northwestern US.

Whether you snowmobile or skinny-ski, eat sushi
burgers, ocal wines, Country. + The town of |
tends 10 foel ke the ToondJor e wnder

beautiful

For mareinformation vis glacermi.com or ca 800 338.5072

2013

24 GUACER COUNTRY - VSTMTCOM

GLAQIER COUNTRY

Glacier Country i the Montana that peog¥e who have nover beento

¥

‘panoramas; wid, with bison, bears and huckleberries galoro. Giacer National

Park.
Seeey:
regon's majestc reputaton.

Swan, the Bitteroot Valiey and the National Bison Range in Moiese only boister the

eithe. For starters,

st 3 g
Amirak's Empire Bulder ine. For @ ite recreation with your scenery,fat trps. horseback
cross-count

ral s, biko paths,

, bucket st
gaping at high-

tour

While your it Missoua,

and

hunting

‘supply stores. O rol nto Bigfork for gourmet cuisine, at galleries and Got. Whether you

‘snowmobie or skeny.sk.

‘at sushi o bison burgers, swil microbxews o ocal wines,

" to
‘occasionally Cosmopoitan and always beautiul.

Sheremect AlpenGiow Prdcions b

AT A GLANCE
+ Clesring the snove-laden Going 0 he-5
0 80 fet decp.

' offcial satefower

+ Kootenai Fall,near Liby, s oneofte ages re-flowing waterfal

Road in Glcir National Prk i  seiouseffort: nc

d there, the s of i ere o

o orse

(GLAGER COUNTRY - VSTMTCOM 25
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PUBLICATIONS: Opportunities

« 2014-2015 Montana Guidebook—Regional and CVB directors,
tourism partners submit Step Out of Bounds content and
photos generated via direct mail/letters, emails, tweets and
social media posts.

 Solicit once-in-a-lifetime moments travelers have encountered
while in Montana with the understanding their submissions
may get selected for MTOT marketing.
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PUBLICITY: Deliverables

* Individual/group press trips

« e-Blasts

* Pitching & Hosting

 Photography

 Press clips

* Internal blogging

« Maintenance/development of pressroom content
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PUBLICITY: Opportunities

« Alert us to new and interesting “gems” in your area
* Provide logistical and financial assistance for hosting media
 Provide content for internal blogging, pressroom, e-blasts
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VIC’S: Deliverables

« Deliverable 1: create posters of the campaign ads for display
in the state supported Visitor Information Centers

* Deliverable 2: update the 2013 rest area kiosk information
sheets content and regional name changes
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VIC'S: Opportunities

 Regions provide provide information and updates for the kiosk
sheets
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INTERNATIONAL: Deliverables

 Crowd sourced video of international visitors speaking in their
language about Montana for the website

 Translated Montana guidebooks for the international trade
and consumer
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INTERNATIONAL: Opportunities

* Video’s can be filmed at international events such as the
Mega Fam and RMI Round Up when taking place in Montana;
the area(s) hosting these events can assist with content,
distributing finished product, integrating the campaign theme

 Content for guidebook is revised from the Montana
Guidebook; regions and CVB’s can assist in distribution and
spreading the word.
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DELIVERABLES & OPPORTUNITIES

 stepoutofbounds.com microsite

« User-generated content

e Campaign promotion on visitmt.com
« #MontanaMoment

 Curated content repository for
#MontanaMoment content

e Contest of user generated content for future
advertising campaign

« Stronger engagement on MTOT social
channels

e 2013-2014 Montana Guidebook

* Individual/group press trips

« e-Blasts

+ Pitching & Hosting media

* Photography

* Press clips

* Internal blogging

* Maintenance/development of pressroom
content

» Posters of the campaign creative

* Rest area kiosk information

* Crowd-sourced video of international visitors
speaking in their language

« Translated Montana guidebooks for the
international markets

M O N TA N A Office of Tourism, Department of Commerce * January 2013

Source and share existing user generated
content

Encourage Visitor Participation/Engagement

Solicit once-in-a-lifetime moments travelers have
encountered while in Montana with the
understanding their submissions may get
selected for MTOT marketing

Alert us to new and interesting “gems” in your
area

Receive logistical and financial assistance for
hosting media

Provide content for internal blogging, pressroom,
e-blasts

Regions provide information and updates for the
kiosk sheets

Videos at international events such as the Mega
Fam and RMI Round Up taking place in Montana;
the area(s) hosting these events can assist with
content, distributing finished product, integrating
the campaign theme

Assist in distribution and spreading the word of
new domestic and international collateral
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QUESTIONS

* What is most interesting/useful for
your destination marketing efforts?

 How can you use it?
* How can MTOT help?

MONTANA ori



MONTANA

OFFICE OF TOURISM

THANK YOU.
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